3391 14 |ESTUDIO DE MERCADO 1| Estudio | 160,000000 160,000 160,000 B

3621 14 |DIFUSION POR RADIO 12 |compata| 2500000 300000 25000 25000 25,000 25000( 50000| 5000 25000 25000 :2?9(_1—9__15300 2500

3621 14 |PERIFONEO 10 |Campaiia| 1000000 100000 10,000 40,000 40,000| 10,000 -

36 1 TJ:;'ECS’:)CS'ON ENMEDOS | 44 P”b':m x00000 250000 25,000 wooo| 000 so000] :oo0| mooe|  mooe| 000 B

3631 T COMUNCACON |, | e | ca7000] 250800 62,700| 62,700 6,700 62,700
INTERNA MUNDO BACHILLER A0 oL oo

3631 14 |CUADERNOS PROMOCIONALES | 40 | Milar | 750000 300,000 300,000

3631 1 |GACETA INFORMATIVA 0 | i | s saon| 4| aon| oo oo soor] sooo] o[ soco] soq 40 4000

3631 14 [PANFLETO 0 | wmilr | 200000 40,000 40,000 |

3631 14 |PLUMASPROMOCIONALES | 50 | Milar | 500000 250,000 250,000 |

3631 14 [REGLAS DE MEDICION 0 | milr | 200000 60,000 60,000 4—____f

3681 14 |TRiPTICOS o0 [ P | 100000 90,000 90,000 |

3631 1 :’N(;LL’:)”;LECTAEN ZONADE 100 Te":ar:: 19000 19,000 15,000

3631 14 |VOLANTES PROMOCIONALES | 256 | Millar 20000 51,200 20,000 31,200




